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	PLEASE PROVIDE YOUR INPUT HERE
(Note: Please initial below each comment or suggestion that you make to assist us in compiling everyone’s feedback)



	Objective/Strategy


	Year Created
	Indicator Rating
(See legend at end of this table)
	Indicator Notes
	Baseline
	Current Documented Status on Work Towards Accomplishing 
Objective or Strategy
	Please Provide Information about any Additional Progress Towards Accomplishing this Objective or Strategy:
	Please Provide Suggestions for How this Objective or Strategy Should be Updated (such as “no further action needed;” “modify measure to read…”, “next steps…” etc.):

	Objective 3. The SCCA will launch/sponsor a public relations campaign to educate the South Carolina public about scientific research and participation in cancer research studies. 
	2005, Revised 2009
	A1
	 
	 
	 
	 
	 

	Strategy 1. Hire a public relations firm/individual to work with the SCCA to develop/create the core underpinnings of the campaign and its priority messages.
	2005
	A1
	 
	2004; Not yet published
	No evidence that this was accomplished. 
	 
	 

	Strategy 2. Create a model study participant recruitment campaign that capitalizes on the statewide public relations campaign, which can be used by a variety of research disciplines in cancer control.
	2005
	A1
	 
	2004; Not yet published
	No evidence that this was accomplished.
	 
	 

	Institutional Support for Research
	 
	 
	 
	
	
	 
	 


Legend: The indicator rating score is a summary of two measures that describe how feasible it will be to measure an objective or strategy.  

The letter part of the score describes the quality of evaluation objectives or strategies: 

A=Measurable as written

B=Measurable with minor changes to the wording
C=Measurable with major changes to the wording
The numeric part of the scale that could be used to describe the ease of measurement for objectives or strategies: 

1=Data currently available

2=Data available with secondary data collection (ie. data could be compiled from existing data sources)
3=Data available with primary data collection (ie.  original data collection would be required)
A higher letter/number score would indicate a better objective or strategy. For example: An A1 rating would indicate that an objective or strategy is “measurable as written and data is available to measure it.” A B1 rating would indicate that an objective or strategy is “measurable with minor changes and data is available with primary data collection.” 

	Are there any Additional Goals, Objectives or Strategies that You Would 
Recommend we ADD to any section of the SC Cancer Plan?                                                                                                                 
Please Add Them Below:

	

	

	

	

	


