	INCREASE SC TOBACCO SALES TAX
SECTION OF SC CANCER PLAN

BACKGROUND INFORMATION
Email your edited document to Kristin.bridgmon@sccanceralliance.org

	PLEASE PROVIDE YOUR INPUT HERE
(Note: Please initial below each comment or suggestion that you make to assist us in compiling everyone’s feedback)



	Objective/Strategy


	Year Created
	Indicator Rating
(See legend at end of this table)
	Indicator Notes
	Baseline
	Current Documented Status on Work Towards Accomplishing 
Objective or Strategy
	Please Provide Information about any Additional Progress Towards Accomplishing this Objective or Strategy:
	Please Provide Suggestions for How this Objective or Strategy Should be Updated (such as “no further action needed;” “modify measure to read…”, “next steps…” etc.):

	Objective 4: By June 2006, increase the SC sales tax on cigarettes to $1.00 per pack.
	2005
	A1
	What is the baseline cigarette tax? --could be incorporated into measure
	2004; 
Not yet accomplished
	In 2010, 30 cent cigarette tax passed  
	
	

	Strategy 1. Develop and implement/ disseminate a plan to educate and inform SC citizens regarding the rationale for increased user’s fees (sales tax) on tobacco products.
	2005
	A1 or A3
	Large target audience.  Re: the number given to the left, "1 if noting that done, but 3 if evaluating whether education worked at all."
	2004; Not yet accomplished
	Continually done in partnership with SCCA, ACS and SC Tobacco Collaborative; Focused the debate to focus on a cigarette tax increase as a health measure that will reduce smoking and related health care cost; State and local public opinion polls consistently show strong support for a cigarette tax increase; State legislative support has increased significantly in past 2 years; The SC Tobacco Collaborative has led efforts to promote a significant cigarette tax increase with broad public health participation; Implemented multi-layered public affairs campaign from three perspectives-legislative, grassroots and media 
	
	

	Strategy 2. Publicize research findings supporting tax increase as an effective tool for preventing youth smoking.
	2005
	B2
	Strategies 2, 3 and 4 below:  seem like one component of the above strategy.  Measures of publicity?  % of population reached (penetration?) 
	2004; Not yet accomplished
	 
	
	

	Strategy 3. Ensure that the SC Department of Education collect/ secure data regarding youth behavior via Youth Risk Behavior Surveillance Survey (YRBSS); recruit a Department of Education representative for SCCA.
	2005
	B1
	See comment above: 2 things.  "Secure" and "youth behavior" - presumably youth smoking behavior?
	2004; Ongoing
	YRBSS continues to be done 
	
	

	Strategy 4. Conduct town meetings at four targeted locations in SC to promote the increase in sales tax on cigarettes.
	2005
	A1
	See comment above**  When? (time period).  How are locations selected?
	2004; Not yet accomplished
	Partially accomplished; Town hall meetings done in Florence and Charleston in partnership with SCCA, ACS and SC Tobacco Collaborative
	
	

	Strategy 5a. Gain support of the necessary number of legislators to support tax increase to ensure passage.
	2005
	B1
	What is the necessary number?  What steps are being taken to "gain support?"  What is the size of increase?
	2004; Not yet accomplished
	Conducted 3 meetings with legislators in Orangeburg, Columbia and Kingstree (PeeDee) ; done in partnership with SCCA, ACS and SC Tobacco Collaborative
	
	

	Strategy 5b. Continue to work with the SC Tobacco Collaborative and other key partners for a unified cigarette tax strategy among health advocates
	2009
	B2
	Who are the other key partners?  What is the extent of the current engagement?  Keep same level or grow?
	2004; Not yet accomplished
	 
	
	

	Strategy 2. Gain understanding of how current tobacco settlement funds are committed and how to effective advocate for earmarks for revenue from increases in cigarette tax for reduction of cancer burden (comprehensive cancer control)
	2005, Revised 2009
	B2
	Would be stronger to say to learn and to document in a briefing how tobacco funds are committed and earmarked.
	2004; Not yet accomplished
	 
	
	

	Strategy 3. Recruit SCCA members to visit with key legislators and staff to provide briefings, education, and information on the benefits of comprehensive funding for cancer control in SC
	2005, Revised 2009
	B2
	Is it possible to specify how many advocates/key educational contacts to be made in a given year?
	2004; Not yet accomplished
	 
	
	

	Strategy 4. Advocate and promote use of cigarette tax revenue for reducing the cancer burden in our state.  (SCTC and the ACS will most likely continue to advocate for tax increase without stipulation of where $ go at this point)
	2009
	B2
	What advocacy and promotion strategy?
	2004; Not yet accomplished
	Active
	
	


Legend: The indicator rating score is a summary of two measures that describe how feasible it will be to measure an objective or strategy.  

The letter part of the score describes the quality of evaluation objectives or strategies: 

A=Measurable as written

B=Measurable with minor changes to the wording
C=Measurable with major changes to the wording
The numeric part of the scale that could be used to describe the ease of measurement for objectives or strategies: 

1=Data currently available

2=Data available with secondary data collection (ie. data could be compiled from existing data sources)
3=Data available with primary data collection (ie.  original data collection would be required)
A higher letter/number score would indicate a better objective or strategy. For example: An A1 rating would indicate that an objective or strategy is “measurable as written and data is available to measure it.” A B1 rating would indicate that an objective or strategy is “measurable with minor changes and data is available with primary data collection.” 

	Are there any Additional Goals, Objectives or Strategies that You Would 
Recommend we ADD to any section of the SC Cancer Plan?                                                                                                                 
Please Add Them Below:

	

	

	

	

	


