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	PLEASE PROVIDE YOUR INPUT HERE
(Note: Please initial below each comment or suggestion that you make to assist us in compiling everyone’s feedback)



	Objective/Strategy


	Year Created
	Indicator Rating
(See legend at end of this table)
	Indicator Notes
	Baseline
	Current Documented Status on Work Towards Accomplishing 
Objective or Strategy
	Please Provide Information about any Additional Progress Towards Accomplishing this Objective or Strategy:
	Please Provide Suggestions for How this Objective or Strategy Should be Updated (such as “no further action needed;” “modify measure to read…”, “next steps…” etc.):

	Objective 6: By June 2008, educating survivors and caregivers about the spectrum of issues associated with survivorship.  
	2005
	B2
	What educational tools used?; how many survivors?
	 
	Active
	
	

	Strategy 1:  By June 2007, educate the TF members on survivorship issues and the life-long concerns of cancer survivors.  
	2005
	A2
	 
	 
	Accomplished; Completed in Spring 2008 at SC Survivorship Conference.
	
	

	Strategy 2:  By June 2008, conduct a state-wide conference on survivorship issues for survivors and caregivers.  
	2005
	A2
	Could also specify how many will attend?
	 
	Accomplished; Completed in March 2008.
	
	

	Objective 7:  By June 2008, educate survivors about the array of programs that has shown success in increasing the quality of life of cancer survivors
	2005
	B2
	Educate how many?, Using what educational tools?
	 
	Active
	
	

	Strategy 1:  By June 2007, increase participation of cancer survivors in conferences and workshops related to survivorship.  
	2005
	B2
	What is the baseline measure for increasing?, Would be more specific to say how many will be educated, etc.
	 
	Still continuing?; Task Force members participated in LiveStrong Summit and other survivorship conferences in 2006 and 2007.  
	
	

	Objective 8:  By June 2010, increasing the number of programs available to cancer patients that focus on survivorship and that assist survivors in maintaining an enhanced quality of life.  
	2009
	B2
	What is the baseline measure for increasing?, How many available now?, May be more specific to say to develop x programs statewide.
	 
	Active
	
	

	Objective 9:  By June 2012, increasing the number of state-wide research efforts focused on evaluating the effectiveness of programs designed to enhance the quality of life of cancer survivors.
	2009
	B2
	What is baseline?, More specific to say Establish x research efforts focussed on...
	 
	Active
	
	

	Objective 10: By June 2010, increasing media coverage of issues related to cancer and its impact on families
	2009
	B2
	What is baseline? , More specific to say how many press releases, TV spots, etc.
	 
	Active
	
	

	Strategy 1:  By September 2007, work with ETV to promote the televised documentary on Pediatric Cancer – “Lion in the House”  
	2005
	A1
	 
	2007; Not done yet
	2008; Accomplished; Produced and aired on TV. ; Completed Summer 2007.
	
	

	Strategy 2:  By June 2009, produce and air 3 PSAs related to pediatric cancer
	?
	A1
	 
	2009; Not done yet
	2008; Accomplished (verify with Jim Allen of SC DHEC); Thinks this done after Lion in the House. Check with Jim Allen from DHEC. 
	
	

	Strategy 3:  By June 2009, generate 3 news-worthy articles related to cancer survivorship.  Write a minimum of six testimonials of cancer survivors.  
	?
	A1
	What about an indicator to specify how many spots will also be generated?; Were newsworthy clips made?
	2009; Not done yet
	2008; Andreal Huffman collected 6 testimonials of cancer survivors; however; no evidence that news articles done yet. ; Testimonials accomplished; news articles likely not done 
	
	


Legend: The indicator rating score is a summary of two measures that describe how feasible it will be to measure an objective or strategy.  

The letter part of the score describes the quality of evaluation objectives or strategies: 

A=Measurable as written

B=Measurable with minor changes to the wording
C=Measurable with major changes to the wording
The numeric part of the scale that could be used to describe the ease of measurement for objectives or strategies: 

1=Data currently available

2=Data available with secondary data collection (ie. data could be compiled from existing data sources)
3=Data available with primary data collection (ie.  original data collection would be required)
A higher letter/number score would indicate a better objective or strategy. For example: An A1 rating would indicate that an objective or strategy is “measurable as written and data is available to measure it.” A B1 rating would indicate that an objective or strategy is “measurable with minor changes and data is available with primary data collection.” 

	Are there any Additional Goals, Objectives or Strategies that You Would 
Recommend we ADD to any section of the SC Cancer Plan?                                                                                                                 
Please Add Them Below:

	

	

	

	

	


