Minutes

Communications  Meeting

9:30 am February 10, 2010
Attending: Ian Hamilton, Ginie Daguise, Dr. John Ureda, Don Simmons, Alan Waln, Diane Gluck, Julie Houston
Why do we want a website?

1. To post items/resources for our members and potential members: meeting minutes, schedule, board/ coordinating council contacts. (would be members responsibility to check. )
· Members only: minutes, agendas, board /coordinating council contacts (log-in privileged information), in-site email mailing list- ability to contact
· Potential Members/ Website visitors: calendar, member benefits

2. To use as internal communications document 

3. To have an interactive list of all members open to admin
4. To post member and potential member Cancer information: (adjust writing level)

· Public: programs, connecting to groups, donations, research, resources, self-help 

· Professional: research opportunities, grant opportunities, participation in educational events, best practices, call to action for legislators, policy statements, and legislative agenda

5. To engage partner relationships: collaboration opportunities, mechanism for collaboration, conference participation,[ polling, webinar, open forum]
6. RSS feed or just SCCA feed?  Possibly links to sites with national cancer news. SCCA response to national news. State/national news tabs.  Volunteer reporters. Make it relative to South Carolina
7. Have guest bloggers to discuss cancer news.

8. Monthly online meeting, chat session, issue related

9. In-site search engine

10. Fundraising oriented
11. Links to cancer plan
Website Wish List:

-Automatic meeting registration

-Pictures on website: stories connected with faces, cancer journey stories

-Add successes already drafted from report card and also  “have your work featured here” promotion, as other stories are added they can be used in future report cards. 

-website promotion strategy: forums about screening, treatment, etc., article of the month

Next Steps:

1. Hiring the appropriate communications director.  
2. Money for IT?
3. Communications plan

4. Strategic plan with sub plans i.e. communications, development, etc.

5. Use free platform the Julie has created currently so we have a product by next fiscal year. 

6. Julie and Don will work on new proposal to board through grant and funding for website: Prioritize what purposes the website will serve, what cost is of those items and where money from terminating  Cyberwoven contract will lead
Review of other websites:
1. California.gov: 

a. Likes: Sectioning
b. Dislikes: very busy, overwhelming
2. Clemson.edu

a. Likes:  Differentiation between communities [ perspective students, students, parents, etc.], weather static, events, no slideshow, individual calendars: training conferences, workgroups, headline teasers, graphics for main events
3. Braintumor.org

a. Likes: Tabs

4. Canceradvocacy.org

a. Likes: simplicity, toolbox 
5. Komen.org

a. Likes: community function oriented

b. Dislikes: very busy, not easy to navigate,

6. Ghs.org

a. Likes: Abbreviations GHS not Greenville Hospital Systems, like the white- makes graphics stand out, strong contrast

7. Livestrong.org
a. Likes: lots of reasources

8. Wlu.edu

a. Likes: 4 broad tabs in banner

9. Utah.gov

a. Navigation

Next Meeting:

